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Taking care of our customers

www.att.com/covid

Financial relief for consumers & small businesses
Waive overage charges and late payment fees; no service terminations
Expanded eligibility for Access from AT&T (now with 1st 2 months free)
$5.5 million for meals and 3 months free service for nurses/physicians

•
•
•

Keep customers connected
•
•
•
•
•

Unlimited home Internet data.
Free data on school provided laptops for 2 months
Additional 10GB per line per month on prepaid: new $15/2GB plan
Additional 10 – 15 GB per line per month of mobile hotspot data.
Free premium TV channels on a rolling basis

Facilitate remote work / learning
• Curbside pick-up and home delivery (with virtual set-up)
• $10 million distance learning donation including Khan Academy, 60 day free
telehealth to hospitals,
• FirstNet interoperable connectivity for NYC EMS including 100s of ambulances
from out-of-region, USNS Comfort & Mercy ships, and pop-up virus testing
facilities; free smartphones for life (first responder agencies);
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Securing the safety of our employees

www.att.com/covid

Safe workplace
• Work from home policy
• Select customer care reps now working remotely
• Social distancing, protective gear, sanitizing, work space
cleaning supplies
Focus on essential service
• Prioritizing repairs and Internet installations, especially for
essential services
• Retail store closures (now reopening)
• Re-skill Retail store employees to support customers calls
Compassion benefits
• 4 weeks paid time-off for impacted employees
• Premium pay for front-line employees at work
• $100 million fund for studio production workers
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Changes in consumer behavior

www.att.com/covid

Usage trends
• Increased on-line purchases
• Lower cancel rates
• Surge in take rate of customer self-install, both Broadband and TV
• Network usage up 20 to 40% across Core Network, Wireless, Home
Phone, Wi-Fi calling, video viewing

Industry impacts
• Increased non-pay (consumers and small businesses)
• Fewer household moves
• Less advertising revenue: No marquee/sporting events, fewer
large advertisers
• Digital movie releases
• Supply chain diversity
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Xfinity Communities

Dave Spence
Sr. Director
Xfinity Communities

Our top priority is the safety
and well-being of our:
! Customers
! Residents
! Employees

Response to
COVID-19
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Response to COVID-19
Deployed Number Of Strategies:

• Network
• 24/7 Focus To Ensure Expected Performance
• Constant Monitoring/Modifications
• Service Strategies
• New Safety Protocols For Stores/Tech Visits
• Improved Online Support, Ordering & Account Management Tools
• Redeployed “Work At Home” Employees To Other Functions
• Complying With Local Construction Guidance On New Build
• Customer Experience
• Increased/Accelerated Access To Content
• Removed Data Caps/Opened WiFi Access
• Peacock Launch
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Safe harbor statement
NOTE: In this presentation we have made forward-looking statements.
These statements are based on our estimates and assumptions and are
subject to risks and uncertainties. Forward-looking statements include the
information concerning our possible or assumed future results of
operations. Forward-looking statements also include those preceded or
followed by the words “anticipates,” “believes,” “estimates,” “expects,”
“hopes” or similar expressions. For those statements, we claim the
protection of the safe harbor for forward-looking statements contained in
the Private Securities Litigation Reform Act of 1995. We undertake no
obligation to revise or publicly release the results of any revision to these
forward-looking statements, except as required by law. Given these risks
and uncertainties, readers are cautioned not to place undue reliance on
such forward-looking statements. The following important factors, along
with those discussed in our filings with the Securities and Exchange
Commission (the “SEC”), could affect future results and could cause those
results to differ materially from those expressed in the forward-looking
statements: adverse conditions in the U.S. and international economies; the
effects of competition in the markets in which we operate; material changes

in technology or technology substitution; disruption of our key suppliers’
provisioning of products or services; changes in the regulatory environment
in which we operate, including any increase in restrictions on our ability to
operate our networks; breaches of network or information technology
security, natural disasters, terrorist attacks or acts of war or significant
litigation and any resulting financial impact not covered by insurance; our
high level of indebtedness; an adverse change in the ratings afforded our
debt securities by nationally accredited ratings organizations or adverse
conditions in the credit markets affecting the cost, including interest rates,
and/or availability of further financing; material adverse changes in labor
matters, including labor negotiations, and any resulting financial and/or
operational impact; significant increases in benefit plan costs or lower
investment returns on plan assets; changes in tax laws or treaties, or in their
interpretation; changes in accounting assumptions that regulatory agencies,
including the SEC, may require or that result from changes in the
accounting rules or their application, which could result in an impact on
earnings; the inability to implement our business strategies; and the inability
to realize the expected benefits of strategic transactions.

As required by SEC rules, we have provided a reconciliation of the non-GAAP financial measures included in this presentation
to the most directly comparable GAAP measures in materials on our website at www.verizon.com/about/investors
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At Verizon we’re on a mission to move the world forward
for good.
At
Verizon we’re on a mission to move the world forward for
We’re here, and we’re ready. We want to make the world better than yesterday.
good.
When we talk about networks it’s not just
physical networks, 4G, 5G, fiber. It’s also
We’re here, and we’re ready.
networks. It’s networks that form
We want to make the world betterhuman
than yesterday.
communities, it’s schools, it’s businesses,
it’s relationships.
When we talk about networks
it’s not just physical
networks, 4G, 5G, fiber. It’s
also human networks. It’s
networks that form
communities, it’s schools, it’s
businesses, it’s relationships.

“#1 overall network performance in the US for the 13th
consecutive time.” – Rootmetrics
“Highest in Customer Satisfaction with Residential Internet
Service in the East, 7 Years in a Row.”– JD Power

#1 overall network performance in the US for the 13th consecutive time – Rootmetrics
“Highest in Customer Satisfaction with Residential Internet Service in the East, 7 Years in a Row.”– JD Power
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COVID-19 Response
Verizon is focused on technology & connectivity solutions during this pandemic. Our
customers rely on us to keep them connected.
Evolve How We Work
•

•
•

Internet required. Shoes optional. Swift workforce transition to work from home model.
Accelerate transformation and innovation in physical customer interactions, both in-home and retail.
Network-centric strategy. Communicated clearly.

Keep Communities Connected
•
•

Waive late-fees and disconnect activity for our consumer and small business customers impacted by Covid19.
More data, more speed, more content. On us.

A Network Dedicated to Giving Back
•
•

$50M in donations and grants to support global Covid-19 relief efforts.
Connection through shared experience:
–
–

Global Citizen #TogetherAtHome Concert
#PayItForward live streaming event series to support small business across the U.S.
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What Comes Next?
What we’re doing
to move our
Networks
Forward...

Network Expansion

Strategic Partnerships

Mix & Match

Home & Mobile

#Forwardtogether
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Thank you.
Verizon
Enhanced
Communities
communities.verizon.com
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