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“Communities are no 
longer asking ‘if ’ fiber 
but rather ‘when,’” 

comments Cheryl Beranek, CEO 
of Clearfield, a FTTH Top 100 
company. (See the FTTH Top 
100 feature beginning on p. 26.) 
Because community leaders are now 
collaborating with vendors and service 
providers to make fiber networks 
achievable, Beranek says, the result is a 
“win-win-win situation.” 

What makes it win-win-win? 
Innovative vendors such as Clearfield 
(and the many others whose names 
appear on the list) can sell more 
products, of course. Service providers 
can achieve both lower operating 
and maintenance expenses and 
higher revenues. Communities and 
their residents benefit most because, 
according to Mike Boehne, CEO of 
Finley Engineering – another FTTH 
Top 100 company – “fiber connections 
… improve [users’] quality of life 
and economic opportunities through 
education, information, health care 
and career connections not otherwise 
available.” 

Residents benefit in other ways, 
too. FTTH connections increase 
property values – a finding that 
researcher Michael Render of RVA 
confirmed again this year in regard to 
residents of multifamily housing, in a 
survey commissioned by BroadBand 
Communities. (See the article on p. 74.) 

The same survey showed that 
residents were far more satisfied with 
FTTH connections than with other 
types of broadband. 

BROADBAND AND 
COMMUNITIES
Communities – considered as 
corporate entities, not just collections 

of individuals – benefit from FTTH 
by becoming more vibrant and 
attractive places to live. The Broadband 
Communities/RVA survey showed 
that subscribers to FTTH were happier 
with their housing and less likely to 
move away than users of other types of 
broadband. 

Leaders of FTTH Top 100 
organizations tend to agree: 

“An FTTH network … makes local 
economies sustainable over the long 
haul.” (Irv Thomae, Chair, ECFiber)

“Fiber connectivity will enhance the 
attractiveness of schools, libraries and 
medical facilities in terms of economic 
growth and vitality.” (Joel Mulder, 
Senior Director, Business Development, 
G4S Technology)

“Optical fiber and gigabit 
infrastructure … will help future-proof 
cities and help transform them into hubs 
for future investment and economic 
growth.” (Suzy Hays, Senior Vice 
President, Consumer Markets, C Spire)

“Next-generation applications [that 
run on advanced networks] will be key 
economic development drivers of the 
21st century.” (Bill Wallace, Executive 
Director, US Ignite)

How does fiber to the home 
produce benefits for individuals and 
communities? It doesn’t happen 
magically. Sometimes it doesn’t happen 
at all. At our Broadband and Economic 
Development conference in Springfield, 
Mass., September 17–18, we’ll explore 
what communities and network 
operators are doing to make the 
promise of fiber come true. We hope to 
see you there! v

A Win-Win-Win 
Situation
Counting the benefits of fiber to the home
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