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This year’s FTTH Top 100 list reflects a healthy and
growing fiber-to-the-home industry.
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ongratulations to the FTTH
Top 100 winners!
Once again, Broadband
Communities can report that the
fiber-to-the-home industry is growing
and thriving. There was no shortage of
strong candidates for the Top 100 slots
in 2019, and winnowing the list to 100
was more difficult than ever.
During the past year, 5G wireless
grabbed the headlines, and cable,
telephone and fixed-wireless operators
stepped up their games. However,
fiber broadband grew at record rates.
Operators – and their customers –
recognize that only fiber will meet
the broadband demands of today and
tomorrow.
In fact, many operators now invest
in other broadband technologies mainly
as a transition to fiber. For example,
starting with fiber-fed wireless is a
relatively inexpensive way to gauge
demand in a new area and win loyal
customers who will make the jump to
all-fiber when it becomes available.
Competitive operators usually
build all-fiber networks from the
outset, without any transition. In areas
with strong competition, they believe
fiber will be most competitive. And
in areas with poor broadband, they
know residents want their broadband
problems solved once and for all.
This year’s Top 100 list includes
large and small telephone companies,
cable companies, multifamily
broadband providers, municipalities,
electric cooperatives and pure-play
fiber overbuilders. All have different
motivations and business cases, and all
have found FTTH strategies that work.
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RESPONDING TO
DEPLOYERS’ NEEDS
Any successful FTTH strategy requires
innovative, reliable vendors – and these
companies make up the bulk of the
Top 100 list. Whether they provide
equipment, software, consulting
services, design, construction or other
inputs for FTTH projects, these
companies work closely with deployers
to understand their requirements
and tailor their offerings to today’s
needs. Responsiveness to – and even
anticipation of – customer needs is
a common theme when operators
describe the vendors they rely on.
The input that fiber deployers
find most challenging to obtain is
capital. The number of private lenders
and investors that care about and
understand the value of fiber networks
is still relatively small. Government
loans and grants are sometimes available
for fiber projects, but applying and
qualifying for these funds is never easy.
With this in mind, we paid more
attention this year to the role of vendors
in helping deployers obtain capital.
Some Top 100 companies help clients
identify and apply for private or public
funding. Others, which have ongoing
relationships with investors seeking
investment opportunities, aggregate
investments to create financing
packages. The role of these vendors in
educating the financial community
about fiber networks and helping
bring projects to fruition is becoming
immensely important. v
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