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Editor’s Note

masha@bbcmag.com.

Maybe it’s the arrival of spring, 
but I’m seeing shoots of cre-
ativity burgeoning everywhere.

This issue introduces the first install-
ment of a new feature, Lessons From the 
Field. It’s a series of short takes that show-
case the creative solutions smaller compa-
nies have developed to address broadband 
deployment challenges, both technical 
and financial. Deployers are working 
with vendors and consultants to deliver 
the benefits of high-speed broadband in 
ways tailored to their particular areas. 

Unlike larger telecom operators, 
which can have equipment and software 
designed to order and can finance cus-
tomized marketing campaigns, smaller 
companies depend largely on off-the-shelf 
products and services. Creativity for them 
lies in devising new combinations and ap-
plications of materials already at hand. 

Even a provider in unusual circum-
stances – one company featured in Les-
sons From the Field delivers fiber-based 
broadband to a ski resort at the top of the 
Sierra Nevada – may devise a solution 
that proves useful to others. Given that 
more than 800 companies now deploy 
fiber to the premises, mostly on a small 
scale, and many more deploy other tech-
nologies for advanced broadband, a good 
solution developed by one company is al-
most bound to find another application 
somewhere else. 

More exaMples
The creative solutions detailed in this is-
sue of BroadBand Communities don’t 
appear only in Lessons From the Field. 
In the Owners Corner column, Henry 

Pye describes how he and others came 
up with a cost-effective way to deploy 
managed Ethernet solutions in cottage-
style student housing communities. Joan 
Engebretson reveals how creative financ-
ing (I mean that in a good way) allowed 
the Rural Nebraska Healthcare Network 
to improve health care in the Nebraska 
panhandle region and bring high-speed 
broadband services to businesses. 

In the Property of the Month feature, 
the aptly named consulting firm Innova-
tive I.T. discusses how it designed state-
of-the-art broadband infrastructure for 
an affordable housing community – en-
abling the developer, Abode Communi-
ties, to not only bridge the digital divide 
but also win a Platinum LEED rating. 

The MDU Showcase describes how 
Elauwit Networks, a private cable opera-
tor in Seattle, worked with 3M to run fi-
ber almost invisibly through the hallways 
and apartments of a luxury high-rise. 
And in the Broadband Apps section, Jack 
Olson of Viamedia offers ideas for small 
FTTH providers that want to use their 
fiber to deliver advanced video services 
but are daunted by the economics of a 
business that seems tilted in favor of the 
big guns. 

You’ll find plenty more examples of 
deployer imagination throughout this is-
sue – as well as a 13-page list of new prod-
uct offerings that should inspire network 
builders to new heights of inventiveness.

Happy spring!

Getting Creative 
With Broadband 

One reward of editing a magazine is being able to 
call attention to great new ideas. This issue is  
exceptionally rewarding.


