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Owners and developers of multi-
family housing are always work-
ing to stay a step ahead of their 

current and prospective residents. Add-
ing new amenities and features to satisfy 
the ever-changing tastes and desires of 
their consumers is key to this effort. 

Multiple dwelling-unit (MDU) resi-
dents today are increasingly focused on 
the environment and green technolo-
gies, according to Steve Sadler, vice pres-
ident of strategic business services for 
Post Apartment Homes, one of the larg-
est developers and operators of upscale 
multifamily communities in the United 
States. Sadler notes, “Many of our pro-
spective residents are already asking 
about green living initiatives, and many 
say green living is a portion of their leas-
ing decision. There’s somewhat of an ex-
pectation, particularly among our newer 
properties, that we offer green living.”

The desire for green living extends to 
residents’ choice of cars and infrastruc-
ture to support them. Sadler says, “We 
have had several inquiries from residents 
who are thinking about buying electric 
or plug-in vehicles. We expect a steady 
increase in coming years.”

What’s Driving the Drivers 
Internal research from NRG Energy 
forecasts that the U.S. electric passenger 
vehicle market will grow from 100,000 
units in 2012 to more than 1.6 million 
a year by 2019. Sales of these vehicles 
will be driven by environmental con-
cerns, high fuel costs and a growing 
recognition of the importance of energy 
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independence. Iran’s recent threat to 
shut down the Strait of Hormuz, which 
caused the price of oil to quickly jump 
to more than $100 per barrel, under-
scored these concerns for many consum-
ers, who may rethink their priorities in 
selecting their next vehicles.

Nissan, the manufacturer of the first 
mass-market electric vehicle, the Nissan 
LEAF, expects typical electric vehicle 
(EV) owners to be in their mid-40s, 
with incomes averaging about $125,000 
a year and daily round-trip drives of 
around 50 miles. Others expect younger 
customers who are eco-friendly, well-
educated and value-oriented. Either way, 
these demographic groups make up large 
segments of the MDU marketplace.

Many property owners are already 
adding electric vehicle charging stations 
to their communities for residents who 
are considering electric or plug-in hybrid 
vehicles. Recently, Equity Residential, 
owner and operator of more than 400 
apartment communities, partnered with 
CarCharge Inc. to install car charging 
stations at two communities in Seattle, 
one in Boston and another in Wash-
ington, D.C. Post Apartment Homes 
deployed charging stations for residents 
with electric vehicles in one community 

in 2011 and plans to deploy them at 
three more communities in 2012. 

MDU Charging sOlUtiOns
To date, most electric charging stations 
have been designed to be permanently 
installed in garages, which usually have 
appropriate power sources. This design 
makes them suitable for single-family 
homes. Recently, however, charging so-
lutions have begun to emerge that are 
specifically designed for multifamily  
installations.

For example, NRG Energy’s eVgo 
network is providing 240-volt char-
gers for installation in residential com-
munities to complement its network of 
high-powered, 480-volt, fast-charging 
stations strategically placed at retail es-
tablishments and its single-family home 
and workplace chargers. 

“Multifamily dwellings are an im-
portant segment of the market we want 
to serve,” says Arun Banskota, president 
of NRG EV Services. “Many early-
adopter MDU owners are trying to sup-
port EV charging by putting a single 
charger in a very visible spot. The prob-
lem is that if there are no EV owners 
in the community, [MDU owners] are 
paying a lot to take up a parking spot to 
meet a nonexistent demand.
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“We have a much more practical 
solution for apartment owners and de-
velopers. We prewire 10 to 15 parking 
spots to make them ready for EV charg-
ing stations. Then, within 48 hours of 
a resident’s buying a new EV or a new 
resident’s moving in with an EV, we 
install a dedicated charging station in 
a dedicated parking space.” Property 
owners bear the cost of prewiring their 
parking spaces, but eVgo pays to install 
the charging stations as consumers sign 
up for the monthly program.

Brian Moorhead, director of the 
Ready for EV programs at eVgo, says, 
“Property owners are constantly looking 
for new technologies that give them a 
point of difference in their market while 
addressing residents’ specific needs. This 
concept of electric charging stations for 
multifamily housing may be early, but it 
has really gained momentum.”

Companies such as eVgo are build-
ing their solutions around the needs of 
building owners and developers, us-

ing a modular approach that is easy to 
adjust for resident demand. “On new 
builds, the marginal cost of wiring 10 to 
20 spots is virtually nothing. On a ret-
rofit, it can begin at around $10,000,” 
explains Banskota, adding, “We don’t 
charge the facility owner for the electric-
ity charging costs or the chargers.”

Howard Porteus, project manager of 
Huffines Communities in Dallas, Texas, 
recently installed the eVgo solution in a 
new-construction project, Hebron 121 
Apartments in Lewisville, Texas. Por-
teus says, “We launched it in phase one 
and will be incorporating several more 
chargers – and, hopefully, the capability 
of in-garage chargers – in phase two. We 
think it is an amazing concept, but [it 
has] not [been] utilized so far. Residents 
do think it is cool, and we point it out to 
every prospective customer.”

CalMing range anxiety
One factor that limits the sales of EVs 
may be consumers’ perception that their 
driving range is limited, a phenomenon 

sometimes called “range anxiety.” “eVgo 
is all about range confidence,” says Ban-
skota. “Every morning when you leave 
your home, you have a full charge, 
which is more than double what most 
drivers use in a day. If you drive far-
ther than expected and need a bit more 
range, our comprehensive charging net-
work is there with unlimited use as part 
of a fixed-price subscription plan.”

eVgo solutions for MDUs generally 
range from $59 to $89 a month per 
vehicle for the Complete plan, which 
includes access to charging stations 
throughout the metropolitan area as 
well as in users’ home parking spaces. 

Real estate owners and developers 
should plan accordingly as more of their 
residents (and potential residents) con-
sider buying electric or hybrid plug-in 
vehicles. This trend may well move from 
the early-adopter stage in select urban 
centers to the mass market across the 
United States in a few short years. v
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