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ECONOMIC DEVELOPMENT 

On June 5, 1947, during a speech 
at Harvard University, U.S. Sec-
retary of State George Marshall 

shared a plan to rebuild and revitalize 
war-ravaged Europe. Officially known as 
the European Recovery Program (ERP), 
the Marshall Plan funded industrial in-
frastructure development among Amer-
ica’s European allies from 1948 to 1951 
at a cost of $12.7 billion (about $110 bil-
lion in 2012 dollars) to U.S. taxpayers. 
Its buildout of modern industrial infra-
structure led to unprecedented growth 
among ERP nations, arguably placing 
American industry, with its aging infra-
structure, at a competitive disadvantage. 

It is time to implement a similar plan 
to guide the United States toward inter-
national competitiveness in the coming 
decades. This time, however, we should 
invest within our borders to benefit U.S. 
citizens, businesses and workers by up-
grading broadband infrastructure. The 
hodgepodge of networks that make up 
U.S. broadband infrastructure today is 
not sufficient to allow the United States 
to remain economically competitive, 
and no credible plan exists to remedy 
this lack.

Federal BrOadBand  
InItIatIves
The National Broadband Plan, released 
in March 2010, offers strategies to pro-
mote competition, ensure efficient al-
location and use of government-owned 
assets, create incentives for universal 
broadband availability and adoption, 
and maximize the use of broadband in 
areas of national priority. Through these 
strategies, the FCC aimed to ensure that 
100 million U.S. homes would have 
affordable access to ultra-high-speed 

A Marshall Plan  
For Broadband
We’ve won the broadband war. Now it’s time to fight for better broadband. 

broadband connectivity (100 Mbps 
down, 50 Mbps up) over the next de-
cade and that every American would 
have affordable access to robust broad-
band service and the means and skills to 
subscribe to it.

Programs currently under way to 
support the National Broadband Plan 
initiatives include

• The Broadband Telecommunications 
Opportunities Program (BTOP), a 
program funded through the Ameri-
can Recovery and Reinvestment Act 
(ARRA) of 2009, designed to sup-
port broadband infrastructure ex-
pansion in America, administered by 
the U.S. Department of Commerce’s 
National Telecommunications In-
formation Administration

• The Broadband Infrastructure Pro-
gram (BIP), another ARRA-funded 
project for broadband infrastructure 
development, managed within the 
U.S. Department of Agriculture’s 
Rural Development program

• The State Broadband Data Develop-
ment Program (SBDD), a program 
similarly funded through ARRA, 
designed to create the National 
Broadband Map and promote broad-
band adoption and usage in every 
state and territory

• Universal Service Fund reform, in-
cluding the Connect America Fund, 
designed to support broadband in-
frastructure investments in unprofit-
able areas to ensure universal broad-
band availability in America

• Connect to Compete, a program 
designed to provide low-income citi-
zens with low-cost computers and 
broadband subscriptions.

With these programs and others in 
development, the federal government is 
making progress in its efforts to ensure 
universal broadband access by 2020. 
However, whether this service will meet 
the 100 Mbps/50 Mbps speed require-
ments of the National Broadband Plan 
and whether it will be affordable to U.S. 
consumers and small-business owners is 
not yet certain.

Federal policies promote universal access  
to broadband, but whether they can provide 
affordable, high-quality service is doubtful.
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BrOadBand adOptIOn  
Increases
According to the FCC’s Eighth Broad-
band Progress Report, only 19 million, or 
6 percent, of 313 million Americans now 
lack broadband service to their homes. 

The Pew Internet & American Life 
Project reports that 

• Eighty-two percent of all U.S. adults 
use the Internet. 

• Sixty-six percent of U.S. adults have 
broadband in their homes, and an ad-
ditional 3 percent have home dial-up. 

• Eighty percent of Hispanic Ameri-
cans use the Internet, and other 
racial and ethnic groups use it at 
higher rates.

• Only the 65-plus age group showed 
Internet usage rates of less than 85 
percent.

• Only the less-than-$30,000 income 
group showed Internet usage rates of 
less than 90 percent.

• Only the no-high-school-diploma 
educational category showed Inter-
net usage rates of less than 80 per-
cent.

• Ninety-five percent of U.S. teens 
use the Internet, with every demo-
graphic group across race/ethnicity, 
age and income showing Internet us-
age rates of 88 percent or higher.

• Eighty percent of U.S. teens use an 
online social networking site.

We have won the broadband war in 
America. As a people, we understand 
the benefits and conveniences that 
broadband provides our families. Out-
reach efforts have been successful, and 
only a small subset of Americans, mostly 
rural, has no access at this time. Today’s 
trends indicate that Internet usage and 
broadband adoption will continue to 
grow until both are ubiquitous in the 
United States. 

a call tO arms
With broadband service nearing univer-
sal availability, now is the time to focus 
on the next national broadband issue: 
ensuring that the United States has the 
broadband infrastructure to effectively 
compete in a new world economy. No 
one knows what will drive the world 
economy over the next 20 or 50 or 100 

years, but we do know that it will be 
driven across data networks. 

If the United States fails to build 
infrastructure that provides ultra-high-
speed broadband connectivity at afford-
able prices, we will not be leaders of this 
global economy; rather, we will follow 
more ambitious, more visionary nations.

Although the National Broadband 
Plan lists a goal of “at least 100 million 
U.S. homes having affordable access to 
actual download speeds of 100 Mbps 
and actual upload speeds of 50 Mbps” 
by the end of the current decade, it pro-
vides little guidance on how to make 
this goal a reality.

The federal government is some-
what myopic in its view of broadband 
expansion, devoting a vast majority of 
its broadband infrastructure resources 
to ensuring that every U.S. citizen has 
access to broadband, defined as 4 Mbps 
down and 1 Mbps up. 

In addition to ensuring universal 
access to minimal broadband, the gov-
ernment must also facilitate projects 
that provide sufficient bandwidth to ef-
ficiently run e-businesses, support edu-
cation and worker training programs, 
facilitate communications and provide 
numerous entertainment outlets. Where 
advanced broadband already exists, it 
should collaborate with visionary com-
munity leaders to build gigabit broad-
band networks – networks that will al-
low these communities to compete on 
the global level – that are affordable for 
both businesses and residents.

The time has come for a Marshall 
Plan for Broadband in America (MPBA).

FInancIng next-generatIOn 
netwOrks 
Record debt and strong resistance to 
higher taxes and increased spending 
might be expected to make funding the 
nationwide buildout of ultra-high-speed 

infrastructure a challenge. However, a 
significant percentage of the Connect 
America Fund could easily be repur-
posed for the MPBA. After all, should 
we not consider achieving maximum re-
turn on the investment of our resources? 
Rather than dedicating the Connect 
America Fund exclusively to provid-
ing minimal broadband in rural areas, 
the United States would be well-served 
to build out the world’s most advanced 
broadband network.

Relying solely on policy to drive af-
fordable, ultra-high-speed broadband 
connectivity to 100 million U.S. homes 
is problematic. Commercial broadband 
providers must answer to their share-
holders and will always be cognizant of 
their return on investment before mak-
ing investments that transform America 
into the undisputed world leader in 
broadband technology. They may not 
assume the risk of building ultra-high-
speed broadband networks throughout 
the country and, if they do, they will 
likely attempt to recoup their invest-
ment as soon as possible through higher 
rates to businesses and consumers – per-
haps pricing the service outside what 
their clients are willing to pay. 

By unilaterally financing commer-
cial providers, as it does with the Con-
nect America Fund, the FCC leaves out 
critical stakeholders: visionary commu-
nity leaders. 

One size will not fit all with the 
MPBA – some communities will push 
for 1 Gbps capabilities, others 100 Mbps 
and others less. Some communities will 
contribute major portions of the project 
cost to build their infrastructure; others 
will contribute less. Some communities 
will opt to own and operate their ultra-
high-speed networks; others will build 
and maintain the physical plant while 
outsourcing service to commercial pro-
viders; still others will partner with exist-

If the United States fails to build infrastructure 
that provides affordable, ultra-high-speed 

broadband, we will not lead the global economy.
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ing providers, allowing them to own and 
operate their networks. Some communi-
ties will select fiber as their technology 
of choice; others may select cable; still 
others will opt for wireless mesh, fixed 
wireless or other technologies.

Let visionary community leaders do 
what they do best – engage the busi-
ness leaders and citizens of their cities, 
towns and villages to establish a shared 
commitment to ultra-high-speed broad-
band connectivity. These leaders can 
share their visions – visions that include 
community economic development, 
improved educational offerings for chil-
dren and adults, and so much more. 

These leaders can work with area 

technologists and commercial providers 
to implement the broadband technology 
that will best serve their communities, 
and they can work with their governing 
bodies to ensure that funding is avail-
able and the cost of service is affordable 
to consumers and business owners.

For participating communities to 
have true stakes in their projects, they 
must make financial commitments. The 
MPBA should require a 30/30/40 split: 
a 30 percent investment by the com-
munity, a 30 percent grant from the 
Connect America Fund and 40 percent 
either as a loan from the Connect Amer-
ica Fund or as an investment by a private 
service provider.

cOnclusIOn
The time to act is now. The path to better 
broadband should not be determined by 
a single federal agency or a committee of 
federal bureaucrats. Rather, policymak-
ers, broadband providers, community 
leaders and broadband advocates must 
come together to define the path. Let 
us determine the funding model that 
will ensure minimal broadband service 
throughout the United States and si-
multaneously provide higher-speed ser-
vice where it is most needed. 

Let us develop a strategy that will 
build the infrastructure for higher-speed 
broadband tiers in a manner that will 
make service affordable for consumers. 
Perhaps most significantly, let us build 
relationships among all stakeholders 
to ensure that we are working toward 
a common goal – one that will allow 
the United States to lead the world in 
the Internet Age and to benefit its citi-
zens economically, educationally and in 
quality of life. v

1-888-4-WAN-LAN
1-301-924-7400  x12

sales@data-connect.com

Data Connect

Let visionary community leaders do what  
they do best – engage business leaders and 

citizens in a shared commitment to broadband.


