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Owners Corner

Multifamily service providers 
are trying to squeeze more 
and more data through finite 

pipes as residents demand more high-
definition TV, Internet access and other 
bandwidth-hungry services. Fortunately, 
a solution is available. It’s called IPTV. 

Internet Protocol television (IPTV) 
is the delivery of video programming via 
the underlying language of the Internet. 
An IPTV solution encompasses every 
component of video distribution, from 
services to end-connected devices. Es-
sentially, it means sending the full array 
of today’s digital television services, and 
more, over a broadband Internet connec-
tion such as cable modem or xDSL. For 
the purposes of this article, we exclude 
over-the-top video, aka Internet video, 
and focus on the managed delivery of 
IPTV services. 

Almost every provider already deliv-
ers most, if not all, of its service via digi-
tal signals. However, these digital ser-
vices are predominantly delivered over 
radio frequencies (RF). IPTV promises 
to be more efficient, flexible and feature-
rich, as well as cheaper in the long run, 
than traditional digital RF television. 

IPTV is more efficient at all levels. 
Traditional transport methods broad-
cast every channel to the end user, so 
making more channels available requires 
more bandwidth. However, IPTV deliv-
ers only those channels the viewer re-
quests. As a result, six to eight channel-
bonded 6 MHz channels can reproduce 
most cable companies’ current linear 
and video-on-demand programming. 
In other words, IPTV can reproduce in 
36–48 MHz what currently takes nearly 
800 MHz. 

There is one caveat. IPTV enables 
service providers to get far more out of 
twisted-copper and coaxial cables only 

in buildings with fairly modern wir-
ing that was installed correctly. Where 
the infrastructure is antiquated or was 
installed poorly, owners will find them-
selves falling even further behind the 
communities across the street. 

In theory, IP should also be cheaper 
for both the provider and the consumer. 
In addition to requiring far less band-
width than traditional cable TV, it also 
uses the same network as high-speed In-
ternet access. Thus, a provider can use 
the same equipment, tools and processes 
to provide IPTV instead of supporting 
multiple technologies. In the long run, 
even set-top boxes should be cheaper, 
as many of their components are com-
mon to today’s high-speed Internet  
access solutions. 

The future of cable is on-demand 
services over multiple platforms. Instead 
of watching “True Blood” at 9 p.m. EST 
on Sunday, consumers want to watch it 
whenever it fits their schedules, on their 
televisions, personal computers or smart 
phones – and naturally, they would pre-
fer to purchase the programming only 
once for all platforms. Content creators 
also need to protect their investments 
from piracy, which requires TV Any-
where and authentication solutions. 

Many video providers offer some of 
this service today by combining digital 
cable television, switched digital, video 
on demand and online content. How-
ever, the efforts are cumbersome and 
difficult to scale. As a result, IP is proba-

bly the only way to cost-effectively allow 
a single purchase of content rights across 
multiple platforms and also provide pro-
tection for the content creators.

IPTV also promises to deliver, or at 
least simplify, interactive television and 
other services. For more than a decade, 
technologists have hyped the promise 
of interactive TV. Consumers have re-
peatedly been told that they will be able 
to click to purchase the outfits their fa-
vorite television characters are wearing. 
Sports fans have been promised the abil-
ity to change camera angles. Although 
these promises have not yet been fully 
realized, interactive TV is beginning to 
take baby steps. 

For example, many interactive fea-
tures are being rolled out this fall for 
National Football League games. The 
Verizon FiOS NFL RedZone widget 
alerts subscribers when their teams are 
inside the 20-yard line so they can tune 
in to the RedZone channel. DIRECTV 
allows fantasy football fans to select and 
track up to 18 players on their television 
screens, customize game updates and 
participate in interactive trivia contests. 

Although IPTV still has further 
to go, its flexibility and efficiency will 
transform the way we look at cable TV. 
Owners should make sure their infra-
structure is installed and maintained 
properly so their residents can enjoy the 
benefits of IPTV as it evolves to meet its 
potential.  BBP 

IPTV isn’t just for telcos. It’s the future direction for all video service providers. 

By Chris Acker and Henry Pye ■ RealPage

The Future of Cable TV: Part 2

About the Authors
Owners Corner is written by Henry Pye and industry peers. Henry is vice president 
of Velocity Advisory Services for RealPage (www.realpage.com). He can be reached 
at henry.pye@realpage.com. Chris Acker is director of Velocity Advisory Services and 
can be reached at Chris.Acker@realpage.com.


