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CONSUMER ELECTRONICS SHOW

What the voices of young peo-
ple from all over the planet 
are telling us is that – for 

them – technology is an extra hard drive 
for their brains, a second skin, a way to 
extend their presence through time and 
space.

They’re using technology to erase the 
boundaries between home and work, 
here and there, virtual and real.

They imagine access to every-
thing at their fingertips and they want 
it now, no matter where they are or 
what screen they have at hand. They 
see everything being connected –  
their homes, their cars, their buildings, 
streets and cities. 

They’re impatient with the barriers 
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Innovation in delivering technology comes from creative partnerships  
among communications and computing companies, large and small.

make this one of the most innovative 
eras in the history of technology.

CommuniCations  
at the Center
The communications industry is excited 
to be at the center of this revolution. In 

the market for mobile apps that is chang-
ing the way we relate to the Internet.

Ten years ago, the consumer broad-
band market barely existed. Today, it’s 85 
million households strong. In that time, 
average consumer broadband speeds 
have gone from 1.5 to about 7 megabits 
per second, with fiber networks deliver-
ing many times that speed. Again, faster 
networks mean more innovation. Five 
years ago, video accounted for just 10 
percent of the traffic on the Web. Now, 
it’s more than half and could go as high 
as 90 percent in the near future. 

All these connected households have 
sparked a creative revolution in digital 
media and fueled tremendous growth 
in game consoles, HDTVs, DVRs and 
home networking equipment. The more 
we infuse consumer electronics with the 
power and intelligence of high-speed 
networks, the faster we’ll create new 
demand and accelerate the cycle of in-
novation and growth that drives this in-
dustry forward.
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Connected households have sparked a creative 
revolution in digital media and digital devices. 

Verizon and many other  
service providers will present 
their advanced broadband 
services at the Broadband 
Properties Summit, April 26–28.

between what they see and what they 
imagine – and they challenge us to de-
liver better products, faster networks, 
more simplicity and more creativity. 

The 2 billion Internet users and 5 
billion wireless users around the globe 
constitute the biggest market for tech-
nology the world has ever known. The 
opportunity for our industry is to de-
liver relevant, personalized experiences 
to all those individuals on a big scale 
and lead the way to the future. 

The answer won’t come from any 
single company. It’ll come from partner-
ships between hardware and software 
... computing and communications ... 
technology giants and the thousands of 
entrepreneurs who are collaborating to 

fact, you could say we helped create it.
Ten years ago, only one of every three 

Americans had a cell phone. Today, it’s 
more than nine in 10. Over that span, 
we’ve gone from 2G to 3G to 4G – with 
every improvement expanding the mar-
ket. Wireless data is now more than dou-
bling every year. Sales of smart phones 
are growing at almost 90 percent a year. 
And a whole new computing platform for 
mobile broadband has emerged, creating 
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CONSUMER ELECTRONICS SHOW
Now, it’s time to turn the wheel 

again.
What will consumers want in the 

next 10 years? 3D. Holograms. Media 
everywhere. Human interfaces. Ma-
chine to machine. Smart homes, smart 
cities, smart societies. 

The way to deliver all this to a con-
nected world is over networks that can 
spread innovation on a global scale –  
future-proof networks like the ones Ve-
rizon is building today.

Big BroadBand 
Another driver in the consumer elec-
tronics market is “big broadband” – 3D, 
high-definition video delivered to the 
gigantic big-screen TVs, game players 
and high-def monitors that are pen-
etrating America’s homes, schools and 
offices. Today, this is fueling growth in 
on-demand video and, going forward, 
will lead to 3D videoconferencing, ho-
lographic games, virtual travel and lots 
more.

The only medium capable of han-
dling that kind of bandwidth is fiber – 
and, over the years, Verizon has built one 
of the best fiber networks in the world.

It starts in our Internet backbone, 
which operates on six continents. We 
have high-speed undersea cables link-
ing the world’s major markets. We’ve 
been ranked the most connected In-
ternet backbone network for 11 of the 
last 12 years. We have fiber to the cell 
site throughout our LTE network. And 
we’re constantly engineering our back-
bone network to create more points of 
connection, redundancy and security.

Oh, yeah – did I mention it’s fast? 
Verizon was the first company to deliver 
commercial long-haul service at 100 
gigabits per second. And, as our engi-
neers like to tell me, today’s backbone 
becomes tomorrow’s edge. Five years 
from now – or sooner – Verizon will be 
selling 100 Gbps directly to customers, 
and we will have a terabyte in the back-
bone. So we are more than capable of 
handling the huge growth in video traf-
fic we expect to see in the years ahead.

We also anticipated the needs of 
the big broadband world by building 
the biggest, fastest fiber network in the 
United States. We announced our fiber-

to-the-home initiative at CES back in 
2004. Today, this FiOS network covers 
15.4 million homes and will serve about 
18 million households by the time we’re 
through. 

This fast FiOS network can handle 
high volumes of streaming video and 
on-demand content. We’ve already aired 
the first 3D college football broadcast, 
NFL game, and Major League Baseball 
broadcast and a growing catalog of 3D 
movies on demand.

And recently, we upped the ante for 
home broadband by tripling our top 
FiOS speed to 150 Mbps, which sets a 
new benchmark for high-speed Internet 
in America.

We didn’t do this for bragging rights. 
We did it to transform the broadband 
experience. On the average broadband 
connection today, a full-length, high-
def movie takes almost four and a half 
hours to download. With 150 Mbps ser-
vice, it takes less than four and a half 
minutes to download a movie on our 
Flex View service. And our engineers 
have successfully tested 1 Gbps speeds 
on the same FiOS architecture we use to 
provide service today. In fact, there’s re-
ally no practical limit to the speeds fiber 
can deliver. We think fiber to the home 
will change the way we think of the 
home media experience and open whole 
new frontiers of growth for our industry.

Cloud Computing:  
the Final Frontier
The final piece of the picture is the cloud –  
huge digital storehouses for media, com-
munications, personal data, network in-
telligence ... basically, anything that can 
be turned into ones and zeroes and made 
available to users wherever they are. Veri-
zon’s data centers around the world give 
us the infrastructure to be a big player in 
cloud services. We already have the net-
work intelligence and security built into 
our systems that can bring the vision of a 

one-click world to life. We’re still in the 
early innings of this revolution, but we 
think this will be a real paradigm shift in 
how content and services are delivered to 
a connected planet.

Of course, in a world where the 
network is going to be the computer, 
then it helps to have networks –  
like Verizon’s – that are as fast as the 
computer. That’s why the real magic hap-
pens when all this comes together: super-
fast LTE, fiber and global IP networks 
combining with new devices, applica-
tions and interactive content to deliver 
experiences that are more powerful than 
anything seen to date.

the real magiC
Network innovation changes both what 
we can do and what you can do with us. 
Pretty soon,

• Technology will know where you 
are, what device you’re on, even what 
language you speak.

• Your home will be a smart hub for 
managing your energy use, your 
health care, your security systems 
and your appliances.

• Smart networks will break down 
those frustrating barriers between 
different form factors and platforms.

• And ultimately, the whole physical 
world itself will become a kind of in-
formation system, with sensors em-
bedded in objects, linked via smart 
networks to the Internet.

High-IQ networks are the hub of 
the wheel that’s driving the industry 
forward – the accelerant that will make 
this vision of the future happen faster. 
But no single company will make this 
happen by itself. Innovation on this 
kind of scale can happen only through 
collaboration among strategic partners 
with a shared view of the future. Ve-
rizon is working with partners from all 
segments of the industry to innovate on 
a big scale.  BBp

The real magic happens when super-fast LTE,  
fiber and global IP networks come together with 

new devices, applications and content. 


