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Wow! Google garnered more 
than 1,100 applications from 
communities willing to host 

one of its planned 1 Gbps fiber-to-the-
home networks. The federal govern-
ment attracted about 400 applications 
for stimulus grants and loans to build 
first-mile FTTH networks. Market re-
searcher Michael Render tracks 700 car-
riers – generally small telcos – that have 
built or are building FTTH. Verizon 
has passed more than 14 million homes 
with fiber in about 2,000 communities.

Add them all up, subtract the du-
plications and the multiple overlapping 
federal grant applications, and see that 
more than 1,000 communities are seek-
ing FTTH and about 3,000 already have 
it – or soon will. To put that into perspec-
tive, only about 16,000 communities in 
the United States are large enough to 
have a public school district. (Although 
there are about 40,000 unique commu-
nity place names in the United States, 
almost all those without a school district 
have fewer than 300 households.) Thus 
roughly a quarter of all communities are 
getting FTTH, or have leadership that 
wants it, even though only one home in 
six is actually passed by fiber now.

That’s frankly amazing. Render es-
timates from his end-user polling that 
less than a third truly understands the 
bandwidth and reliability advantages of 
fiber and its impact on economic devel-
opment. About 80 percent of the 1,742 
home broadband users the Federal Com-
munications Commission polled this 
spring did not even know their Internet 
connection speeds.

The FCC notes that 91 percent of 
the users it polled were “very” or “some-
what” satisfied with the speeds they get 
at home. But Render says that once con-
sumers see FTTH in action, they want 
it. Small FTTH providers also see eco-
nomic advantages; almost a third sees 
greater opportunities to attract new 
businesses or to expand existing ones, 
and many cite better chances of retain-
ing existing businesses or making them 
more efficient.

Community leaders’ strong enthusi-

asm for fiber suggests that FTTH ven-
dors and network providers could profit-
ably target all community governments 
more energetically than they have. Key 
message: FTTH costs more to build but 
offers more revenue potential, lower opex 
and marketing costs, less churn, greener 
networks and business advantages.

As FCC Chairman Julius Genach-
owski says, “Speed matters. The more 
broadband subscribers know about what 
speeds they need and what speeds they 
get, the more they can make the market 
work and push faster speeds over broad-
band networks.”

The FCC is asking 10,000 volun-
teers to participate in a scientific study 
to measure home broadband speeds in 
the United States. Specialized hardware 
will be installed in volunteers’ homes 
to measure the performance of all the 
country’s major Internet service provid-
ers across geographic regions and service 
tiers. The FCC is partnering  with Sam-
Knows Ltd., which conducted a similar 
test in the United Kingdom. A public 
notice asking for comment on the test 
plan was released in April (hraunfoss.
fcc.gov/edocs_public/attachmatch/DA-
10-670A1.pdf). Anyone can volunteer 
for this test at www.TestMyISP.com. 

Because we’re broadband hawks, we 
at BBP have greatly enhanced the mu-
nicipal networks section of our website, 
www.bbpmag.com/MuniPortal/FT-
THLand.html. Visit soon.  BBP

Target Local Leaders Who 
Can Sway Public on Fiber
Municipal interest in fiber-enabled ultra-broadband is stronger than the  
industry realizes. Outreach to community leaders is the first priority.
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Local Economic Impact  
Of FTTH, As Noted  
By FTTH Providers 

(Source: RVA LLC)

Business attraction 24%

Work from home, even if rural 12%

Small office /home office (SOHO) 10.4%

Business expansion 7.5%

Business retention 7.5%

Business efficiency or revenue 7.5%

Improved community services 6%

Rural area growth and retention 6%

Education or classes at home 4.5%

Residential increase 3%

Government attraction 3%

Lower costs to users 3%

Broadband for agriculture 3.0%

Helped with stimulus application 1.5%

Construction impact 1.5%


