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Editor’s Note

Masha@broadbandproperties.com

I’m tired of reading sentences that be-
gin, “Fiber to the home is the ideal, 
but …” or “Fiber to the home is the 

endgame, but …” 
The second halves of these sentences 

warn that, in the real world today, FTTH 
isn’t needed, wanted, practical, profitable 
or ready for prime time – that, for one 
reason or another, it’s pie in the sky. Yet, 
as BBP editor Steve Ross points out in his 
article Video Paces FTTH Growth, re-
search from RVA shows that 18 million 
American households now have access to 
fiber for broadband. That doesn’t sound 
like a fantasy. 

Is fiber wanted? Joe Savage, presi-
dent of the Fiber-to-the-Home Council, 
says in Next-Gen Broadband: The Next 
Phase that the overwhelming response 
to Google Fiber for Communities shows 
beyond a doubt that Americans want fi-
ber to the home. That’s true even though 
only about a quarter of Americans had 
even heard of FTTH a year ago (as Ross 
notes in his article). 

Imagine if we educated the other 
three-quarters of the public about the 
benefits of fiber! When fiber deployer 
UTOPIA tried educating the residents of 
Brigham City, Utah, more than a third 
of city households got so excited about 
fiber they paid for their own connections 
to the network. (See Services are Key to 
Open Access.)

As for whether fiber is needed, take 
a look at this month’s Municipal FTTH 
Deployment Snapshot. You’ll find out 
that the municipal electric utility in Au-
burn, Ind., deployed fiber to the city’s 
largest business to retain a $7 million an-

nual payroll and that it is now building 
out fiber to electric meters to save energy 
and dollars.

Is FTTH practical? Its reputation as a 
high-cost, difficult-to-master technology 
is woefully outdated, as documented by 
many articles in Broadband Properties. 
Today, more than 700 North American 
deployers believe fiber is practical, in-
cluding companies as small as the one we 
profile in Bruce Telecom: From Hand-
Cranked Telephones to Fiber to the 
Home. Google’s experiments and some 
of the National Broadband Plan’s recom-
mendations (such as single-trenching) 
could make FTTH deployment even 
more practical and cost-effective than it 
is today. 

Is it profitable? That’s a trickier ques-
tion. Verizon and other providers report 
much higher ARPU for fiber customers, 
but higher ARPU may or may not trans-
late into greater profits. Clearly, deployers 
should be thinking beyond the residential 
triple play for revenues – and fortunately, 
fiber can accommodate many additional 
services. Andrew Cohill in The Third 
Way for Broadband and Craig Settles 
in Strategies for Sustainable Broadband 
Networks offer sound advice about de-
signing FTTH projects for profitability.

So the next time you hear a sentence 
that begins with “FTTH is the ideal, but 
…” just hand the speaker a copy of this 
magazine and show them what’s happen-
ing with fiber in the real world. 

Real-World Truths 
About Fiber

Who is more realistic, the naysayers or the deployers 
that are making FTTH work?


