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This year represents the culmina-
tion of what one might call fiber to 
the home’s initial buildout phase 

in North America. After five years of in-
tensive deployment, led by Verizon’s huge 
investment in the technology, FTTH 
now passes more than 16 percent of U.S. 
homes, and nearly 6 million homes are 
now connected with end-to-end fiber.

As Mike Render of RVA LLC has 
pointed out, FTTH growth rates are 
still running well ahead of those of other 
communications technologies – copper 
telephone lines and cable coax – at simi-
lar stages of their development.

Not bad for what some in the broad-
band industry once called unnecessary 
because no applications would ever need 
the last-mile bandwidth that FTTH can 
provide!

Where does that leave us now? Ve-
rizon has come to the end of its initial 
deployment and appears to be concen-
trating on marketing its FiOS service to 
subscribers who are already within its 
footprint. So will market availability of 
FTTH continue to grow?

There are a number of signs that it 
will. I happen to believe that the march 
to higher-bandwidth applications and 
services is not going to slow down. Al-
though providers of copper-based access 
technologies continue to squeeze more 
bandwidth out of their existing plant, 
there will be continued pressure to de-
ploy FTTH to meet the ever-growing 
demand for bigger and bigger pipes.

I am not alone in this belief. None 
other than the Federal Communica-
tions Commission, in a recent report 
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associated with the National Broadband 
Plan, said that “a fiber-only architecture 
has one significant strategic advantage. 
As broadband needs continue to grow, 
fiber emerges as the only last-mile tech-
nology capable of meeting ultra-high-
speed needs.”

Recognizing The  
need foR fibeR
The latest RVA survey points to some 
recognition of this among non-RBOC 
telephone companies across the coun-
try. The survey found that more than 65 
percent of small, independent telephone 
companies that have not upgraded to 
FTTH said they would very likely do 
so in the future; another 11 percent said 
they were somewhat likely. More than 
85 percent of those that have already de-
ployed FTTH said they would add more 
direct fiber connections going forward.

Meanwhile, after lagging behind the 
United States in FTTH deployment, 
the telecommunications companies 
in Canada appear to be making their 
move. Bell Aliant recently announced 

that it was looking to extend its FTTH 
footprint to more than 600,000 homes 
in that country. Another company, Bell 
Canada, has announced that it will pro-
vide 100 Mbps FTTH service in some 
metro areas, and the Canadian cable 
giant Shaw announced that it is explor-
ing upgrading some of its access lines  
to FTTH.

So much for market push. What 
about the “pull”? Do people really want 
all this bandwidth?

For the answer to that question, 
look no further than public reaction 
to Google’s recent announcement that 
it will deploy high-bandwidth FTTH 
in several communities. It is clear that 
communities large and small recognize 
that the future belongs to those who 
stay ahead of the curve when it comes to 
broadband connectivity. 

Our job, as an industry, is to give 
them what they want. That’s precisely 
what we’re going to do in this next phase 
of FTTH growth and development in 
North America.  bbP
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The end of the FiOS deployment doesn’t spell the 
end of FTTH. Communities are eager for fiber, and 

smaller deployers are ready to provide it.


