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EducationSuperHighway 
was founded in 2012 with 
the mission of upgrading the 
Internet access in every 
public school classroom in 
America.

OUR 1.0 
MISSION



Title and Subtitle

From 2012 to 2019 EducationSuperHighway led the effort to close the K-12 digital divide

Mission accomplished: the classroom connectivity gap is now closed.



Title and Subtitle

K-12 schools have relied on remote learning during the pandemic 

March 17, 2020

San Francisco issues 

nation’s first shelter in 

place order. 

March - May 2020 2020-21 School Year August 30, 2021

K-12 school closures force 

55 million students to adopt 

remote learning

88.5% of households with 

children experience disruptions 

to in-person learning, with 

nearly two thirds relying on 

remote learning

Calhoun County Schools 

(AL) reverts to remote 

learning due to high 

COVID-19 case counts 

Learning disruptions during COVID



Title and Subtitle

High speed broadband has 
allowed learning to 
continue during the 
pandemic...



Title and Subtitle

...except for the 15 
million students who 
don’t have internet 
access at home



The pandemic has made clear that home broadband is essential for economic security and opportunity

School Remote work 
opportunities

Access to the 
social safety net

Households without home broadband have been shut out from:

Healthcare Job Training



28.2 million households in the US are part of the digital divide

28.2M 
households

75.2M 
people



Title and Subtitle

18.1 million households (64% of the digital divide) lack home broadband because they can’t afford it

1. Census Bureau American Communities Survey + EducationSuperHighway estimates

The Affordability Gap is ⅔ of the Digital Divide1

7.1 million 
No access to 

infrastructure

18.1 million 
Can’t afford 

broadband

The Affordability Gap disproportionately impacts 
Black and Latinx communities

Black Latinx

America’s most 

unconnected communities

National average22.4%

13.4%

29.6%

18.5%

5 million 
Other barriers



Internet Service Providers are 
expanding affordable options 
and keeping Americans online



Title and Subtitle

Congress has created resources to address the affordability gap

$27.4 billion of federal 

funding has been allocated to 

close the affordability gap

$3.2 billion 

Emergency Broadband 

Benefit

$7.2 billion 

Emergency 

Connectivity Fund

“The Emergency Broadband Benefit program is the 
nation’s largest ever broadband affordability program.”  
-FCC ACTING CHAIRWOMAN JESSICA ROSENWORCEL 

$2.8 billion 

Digital Equity Act

$14.2 billion 

Affordable Connectivity 

Benefit (proposed)



Title and Subtitle

FCC LIFELINE 
PROGRAM
18% of eligible households 

participate in the program

EMERGENCY BROADBAND 
BENEFIT

11% of eligible households have 

claimed support

SCHOOL-SPONSORED 
PROGRAMS

~5% adoption rate has been 

reported by ISPs and districts

Removing the cost barrier is not enough to make sure that households actually get connected

Subsidized and sponsored Internet programs have experienced low adoption rates 



Title and Subtitle

AWARENESS TRUST ENROLLMENT

• Skeptical that service is 
actually free; worried about 
future or unexpected costs

• Worried about sharing 
personal information for 
eligibility confirmation

• Uncertainty about the 
installation process

• Inability to navigate the 
sign-up process

• Long phone wait times to 
activate service

• Language barriers

• Low awareness of federal 
subsidy programs

• Unaware of ISP low-cost 
plans

• Confusion about eligibility 
and how to sign up

Households face several barriers to adopting subsidized Internet programs



“I started an application online, but 
then it asked for my application 
code, which I did not have. So, I 
called my children’s school who 
asked me for some information and 
then gave me a code. When I went 
back to complete the application, it 
said I needed to confirm my ID in 
person. It felt like there were so 
many hoops to jump through.

- Parent, DC Public Schools

“That is a free federal program — 
$50 a month off your internet bill. 
We really need people calling… 
Sign-ups have, at least nationally, 
have not been as robust as they 
should be. And a lot of that has to 
do with not getting the word out. 
How do we get the word out? 
Through community 
engagement.”

- Joshua Edmonds, 
Detroit Director of Digital Inclusion



Title and Subtitle

HOW WE CAN DRIVE 
ADOPTION: 
Get an accurate picture 
of who does and does not 
have Internet access

DATA GATHERING 
116k student addresses, 
with considerations for 
student/customer privacy

SERVICEABILITY 
work with Broadband 
Association of North Dakota 
(BAND) internet service 
providers to identify 
locations currently served

CLOSING THE GAP
2,000 addresses identified 
as lacking connectivity. 
1,865 could be rapidly 
served by local providers. 1,762 
were connected within weeks.

North Dakota connected nearly 
90% of unconnected K-12 
households during the pandemic by 
collecting address-level data



Title and Subtitle

How we can drive adoption: get an accurate picture of who does and does not have Internet access 

5 Telecom Associations
Over 130 National and Local ISPs

...and growing



Title and Subtitle

How we can drive adoption: outreach campaigns and sign-up support

CLARK COUNTY SCHOOL DISTRICT

Connecting Kids Nevada

● Established a Family Support Center, staffed by district 

employees for 5 months and managed by local non-profit 

(Communities in Schools) to contact 18,000 families without 

internet access

● Provided hands-on sign up support for unconnected families

● Partnered with ISP to establish productive working 

relationship and allowed Support Center staff to directly 

sign-up families for ISP plans

Nearly all of the 18,000 unconnected families 
were contacted and provided with an internet 
access solution during the fall of 2020



Title and Subtitle

Outreach campaigns: the importance of a trusted messenger

“She’s everyone’s 
grandmother. You doubt 
your mom, but not your 
grandmother. In the 
Latino community, 
grandmothers are wise 
and magical. We have a 
lot of respect for them 
and we know we should 
listen.”



Title and Subtitle

20-25%
of the digital divide in America’s most 

unconnected communities is concentrated 
in low-income apartment buildings

How we can drive adoption: focus on MDUs



Title and Subtitle

Apartment 
Connectivity: 
Project Waves 
in Baltimore



Title and Subtitle

LOW-INCOME 
HOUSEHOLDS
● Makes internet access 

affordable

● Eliminates the need to 
sign up for broadband 
service - just need an 
SSID!

Bringing public Wi-Fi to low-income apartment buildings can address up to 25% of the digital divide in America’s most unconnected communities

Public Wi-Fi in Low-Income Serving Apartment Buildings: Why it makes sense

BUILDING OWNERS
● Helps to attract and 

retain tenants

● Infrastructure bill can 
fund installations

ISPs AND EQUIPMENT 
VENDORS
● Opportunity for ISPs to 

provide an enterprise 
solution in places where 
churn, low take rates, and 
high acquisition costs have 
made business challenging

● Opportunity for equipment 
vendors to provide 
building-wide connectivity 
solutions



INTERNET SERVICE PROVIDERS

● Help public entities like K-12 schools identify 
which households are unconnected 

● Make it easy for qualifying households to 
access low-cost plans

POLICYMAKERS AND 
COMMUNITY LEADERS

● Support programs that address the 
affordability gap - ⅔ of the digital divide!

● Develop outreach and awareness 
campaigns to facilitate sign-ups

APARTMENT BUILDING OWNERS

● Explore public Wi-Fi solutions for 
low-income serving properties

How the Broadband Community can help to close the Affordability Gap

EQUIPMENT MANUFACTURERS & 
DISTRIBUTORS

● Develop an apartment Wi-Fi offering that 
includes low-cost design expertise, 
monitoring, and maintenance for building 
owners

● Provide technical expertise and support for 
digital divide efforts in your local 
communities
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FOLLOW OUR PROGRESS:

EDUCATIONSUPERHIGHWAY.ORG

@EdSuperHighway

Linkedin.com/company/educationsuperhighway

facebook.com/EducationSuperHighway


